
Event: “Erasmus for a cause: skills that make a difference!” 

1. Introduction 

The Erasmus+ project “Eco-Citizen Solidarity Entrepreneurship” is focused on 

promoting social equity through educational and cultural activities, among other 

objectives. On December 7th, 2022, an event was held in “Colégio INED”, the 

Portuguese partner school institution, as part of this project, and it aimed to raise 

awareness about the importance of international school programmes, cultural 

diversity, soft skills, and social equity. The event was attended by 29 participants, 

who completed a Google Forms questionnaire after the event, stating their 

opinions and perspectives and giving feedback on it. 

The purpose of this report is to analyse the data gathered from the questionnaire 

and provide an overview of the event, suggesting recommendations for future 

events. This report also aims to demonstrate the impact and effectiveness of the 

Erasmus+ projects in achieving social cause objectives, and to disseminate good 

practices as far as this type of projects is concerned, motivating other schools to 

do the same. 

 

2. Event Details 

The event “Erasmus for a cause: skills that make a difference!” was held on 

December 7th, 2022, at 07.00 p.m. (CET), in Colégio INED’s facilities, the 

Portuguese partner school institution. It was intended to be a good practice 

dissemination event under the scope of the Erasmus+ project “Eco-Citizen 

Solidarity Entrepreneurship” ID KA220-VET-17EECA4B. It aimed the following 

objectives: 

- To disseminate the project to all the members of the school community 

and attendees. 

- To share good practices on a local, regional, national, and international 

levels (even though the event took place in Colégio INED’s facilities, it was 

broadcast live on YouTube, allowing people from all over the world to 

watch it). 



- To support a social cause and the Non-Governmental Organisation 

“Associação de Proteção à Infância Bispo D. António Barroso”. 

This event was divided into 3 parts (attachment 1: programme): 

- a conference led by 5 invited speakers on the topics of entrepreneurship 

and soft skills (attachment 2: invited speakers). 

- students’ presentations: the Erasmus+ students presented a pitch of the 

products they represented (each partner country was represented by two 

local products) 

- olive oil tasting (olive oil is one of the local products that represent 

Portugal) and a market where all the local products were sold.  The profit 

gathered from the selling of the products was donated to the Non-

Governmental Organisation “Associação de Proteção à Infância Bispo D. 

António Barroso”. 

This event was physically attended by students, staff, parents, the press, and 

other stakeholders, in a total of 100 attendees.  

 

3. Data Analysis 

At the end of the event, all the attendees and project participants were invited to 

complete a Google Forms questionnaire, which could be accessed by scanning 

the QR Code that was placed in different places of the venue. The anonymity and 

confidentiality of the respondents' data were ensured by removing any identifying 

information from the responses. Data were analysed, summarised, and 

interpreted. The key findings are the following: (attachment 3: key findings). 

- Level of satisfaction: 58,6% of the respondents assessed their 

satisfaction with the event with the highest level - 3 (Very satisfied). 

- Favourite part of the event: 16 respondents identified the 

students’ pitches as their favourite part of the event. The second 

one with a higher assessment was the olive oil tasting and the 

market.  



- Organisation aspects that need to be improved in further 

editions: this was an open question. 4 respondents identified the 

venue which, according to them, should be larger to make it 

possible for everyone to comfortably attend the event.  

- Impact of this event: 

o 69% of the respondents considered that this event helped 

them know more about the Erasmus+ programme and how 

important participating in international projects could be for 

their personal, academic, and professional life. 

o 58,6% of them said that they are now more curious about all 

types of international projects they could participate in. 

o 41,4% stated that they are now more confident in taking part 

in international projects, like Erasmus+, and are also more 

aware of the importance of entrepreneurial competencies 

that could be developed in projects like these. 

o 20,7% of the respondents confessed that they are now more 

receptive to study abroad or work for an international 

company. 

- Eagerness to participate in future international projects: 100% 

of the respondents confessed themselves eager and motivated to 

participate in future international projects. 

- Types of international projects they would like to take part in:  

o Erasmus+ projects: 82,8% of the respondents 

o Similar events to this (“Erasmus for a cause”): 34,5%  

o eTwinning projects: 20,7%  

- 79,3% of the respondents said that if they were given again the 

opportunity to interact with the invited speakers, they would ask 

them questions. Some of those questions are: 

o What’s the best thing about Erasmus? 

o What are the benefits in participating in Erasmus+ projects? 

o Could you suggest some ideas that could help us improve 

our Erasmus+ project? 

o I’d like to know more about your experience. 

o How does it feel like to live in another country? 



o Are entrepreneurial skills difficult to be developed? 

o … 

- Definition of the event in one word: the respondents suggested 

lots of different words. Below are some of the most mentioned ones: 

o Communication 

o Interesting 

o Amazing 

o Unique 

o Innovative 

o Inspiring 

o Learning 

o Future 

o Diversity 

o Opportunities 

o Skills 

o Curiosity 

o Solidarity 

o … 

4. Outcomes and impact of the event 

Considering these key findings, we have got evidence to conclude that the 

objectives defined both for the Erasmus+ project and the event itself were 

achieved: 

- Objectives of the Erasmus+ project: 

o To boost the levels of motivation, engagement, participation, 

and collaboration: the students participated actively in this 

event by presenting the pitches of the products and 

welcoming the attendees to the olive oil tasting and the 

market. They were also the ones selling the products. All this 

was possible because they worked collaboratively and as a 

team. Besides, in the questionnaire, 100% of them revealed 

interest in participating in further international projects.  



o To improve their soft skills (communication, creativity, 

proactivity, digital and language skills). 

o To consolidate partnerships and to enlarge our partnership 

network. 

o To strengthen the European dimension of our school’s 

policies and strategies. 

o … 

 

- Objectives of the event: 

o To disseminate the project by all the members of the school 

community. 

o To share good practices on a local, regional, national, and 

international levels (even though the event took place in 

Colégio INED’s facilities, it was broadcast live on YouTube, 

allowing people from all over the world to watch it). 

o To support a social cause and the Non-Governamental 

Organisation “Associação de Proteção à Infância Bispo D. 

António Barroso”. 

o To increase the awareness and understanding of the social 

cause among event attendees and participants. 

o To get recognition for the event or the Erasmus+ project 

itself: this objective was achieved especially because we had 

media coverage during and after the event. 

http://youtu.be/Rmv2UQNKRZY 

o To get positive feedback from event attendees, project 

participants, or other stakeholders: we got positive feedback 

during the event and immediately after it, highlighting the 

value and impact of the event in promoting the social cause. 

o … 

5. Recommendations 

Even though this event was successful, there is still much that could be done to 

promote international projects and the social cause. These are some 

suggestions: 

http://youtu.be/Rmv2UQNKRZY


- Organize more events focused on the social cause and/or the 

importance of international projects, such as workshops, webinars, 

or roundtable discussions, to continue raising awareness and 

promoting engagement. 

- Develop and distribute educational materials, such as toolkits or 

guides, to provide practical resources for promoting social inclusion 

and equity in different settings. 

- Host or participate in cultural exchange programmes or mobility 

programmes that bring together individuals from diverse 

backgrounds and promote intercultural understanding and 

dialogue. 

- Collaborate with other organizations or institutions that share a 

similar social cause or mission, to amplify the impact of the 

Erasmus+ project and foster wider social change. 

6. Conclusion 

In conclusion, this report presents the dissemination event “Erasmus for a cause”, 

what it aimed at, and its most important key findings. All the objectives were 

achieved, namely the most significant one, which was related with promoting and 

raising awareness on the importance of international projects, like our Erasmus+ 

one, in the development of soft skills and the contribution to social causes. 
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